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Management of the User Experience
Based on the Big Data Analysis

Kang Bo, Liu Shengqiang
(Guangdong Research Institute of China Telecom Co., Ltd., Guangzhou 510630, China)

Abstract: The main traditional analysis methods of user experience research are mostly those of qualitative which
made the results of those researches lack of statistical representation. Also, it’s so difficult to meet the level of data
detail to support the UE research, with the traditional data analysis technology. However, the big data analysis
technology develops rapidly to supply us with a new method by which we can do user experience data analysis with
far more various data and far more fast speed. This improves the shortcomings of the qualitative analysis. Beside the
ability to measure the user experiece of special internet service, the big data also contains data solutions to improve
the user experience. It also brings about more plentiful data variety, which provides researchers ability to potrait
users from far more aspects. How to support user experiece research work with big data skill in product level,
operation level and customer level respectively, was analyzed. Then the application of the user experience data in
customer flow analysis was discussed.
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